
 

 

We’re on the lookout for a Research and Insight Executive!  

 

If you’re interested in being part of a team specialising in modern human insight, and delivering the next 

generation of consumer understanding to brands, then read on and get in touch. 

 

The role is an initial three-month contract, with the potential to become a permanent role at the end of this 

period. 

 

 

Research and Insight Executive  
Job Specification  

 
Overview 

Human Theory are specialists in modern human insight. We study all aspects of the consumer using the 

power of original, human thought combined with cutting-edge technology and modern methodologies.  

Reporting into the Insight & Strategy Manager, the role also requires someone to work very closely with the 

senior management and data science team to help the agency produce the most in-depth & innovative 

consumer insights for our clients.  

You will have exposure to all matters of business and marketing strategy and be empowered to contribute 

and take ownership within your role, ultimately developing to become a subject matter expert. 

Typical project tasks  

• Interrogating the insight briefs alongside the team to understand the key questions being asked by 

the client 

• Initial desk research around key topics to shape the strategy of the output, followed by a deeper 

dive into the cultural and societal context surrounding the topics 

• Finding the most appropriate and insightful sources of online conversational data to answer the 

brief, based on knowledge of an audience  

• Use our social tool to gather non-branded, human conversation from social sources  

• Briefing these sources of conversation into the data team, or managing this via HT’s custom-built 

self-serving tool 

• Interpreting the linguistic-based analysis received from the data team and combining this with other 

research and data to find interesting insight into topics, supported by the data 

• Grow your data knowledge and experience (via training) with exposure to enhanced audience insight 

projects that centre around our Actionable Mindset Segmentation service 

• Be increasingly tasked to consider the strategic client opportunities within the insight findings and 

brief  

• Work with the senior team to collate all insights into coherent and visually engaging documents for 

client delivery & presentation 

• Collaborate on, and own, the development of marketing and content ideas to help drive awareness 

and consideration of Human Theory  

 



 

 

The attributes we look for in a team member: 

• Energy 

• Work Ethic 

• Positive / can-do attitude 

• Participatory   

• Client friendly 

• Autonomy 

• Cadence 

• Curiosity 
 

Employer accountability: areas we assess ourselves against 

• Personal Growth 

• Ambassadorship 

• Recognition 

• Feedback 

• Communication & Consistency 

• Relationships 

• Happiness & Wellness 

• Environment 

• The Work 

 

Salary: up to £27k, depending on experience 

 

Please send your CV to hello@humantheory.co.uk to apply 
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